
Advertising Creative Studios
A&G Creative Group 
13700 Mayfield Pl Suite 1150, Richmond V6V 2E4 
Dave Ancrum�����������604‑270-1411 f604-270-1830 
e dave@agcreative.ca w www.agcreative.ca

B3 Communications Inc 
13353 Commerce Pkwy Unit 2233, Richmond V3V 3A1 
Marianne Leyh��������866‑711-2333 f604-520-0971 
e info@b3com.com w www.b3com.com

Colbert Creative Communication Inc 
2885 18th Ave W V6L 1B7 
Jim Colbert��������������604‑681-5386 f604-734-7037 
e jim@colbertcreative.com  
w www.colbertcreative.com

Creative2Go Copywriting & Creative Consulting 
1025 Gilford St Suite 1204 V6G 2P2 
Randall Shirley��������778‑389-2246 f604-642-6528 
e randall@creative2go.com w www.creative2go.com

Dream Zone Design 
8766 McKim Way Suite 2155, Richmond V6X 4G4 
Henry Hung������������������������������������������604‑282-7125 
e info@dreamzonedesign.com  
w www.dreamzonedesign.com

Hangar 18 Creative Group Inc 
1737 3rd Ave W Suite 220 V6J 1K7 
Lynne DeCew����������604‑737-7111 f604-737-7166 
e lynne@hangar18creative.com  
w www.hangar18creative.com

IRIX Design Group Inc 
777 Broadway W Suite 1200 V5Z 4J7 
Alvin Chu�����������������604‑876-1812 f604-876-1862 
e info@irix-design.com w www.irix-design.com

Kaper Creative 
3361 155B St, Surrey V3S 0K5 
Karen Percy�����������������������������������������604‑802-0701 
e karen@kapercreative.com  
w www.kapercreative.com

Print’s 
enduring 
power
Why traditional 
media still matters
Nextphase Strategy Marketing Inc 
1445 Georgia St W Suite 400 V6G 2T3 
Susan Sorich�����������604‑669-1180 f604-669-3645 
e ssorich@nextphasestrategy.com  
w www.nextphasestrategy.com

Orange Frog Creative Group 
11283 Harrison St, Maple Ridge V2X 9P6 
Brian Timmins��������������������������������������604‑463-5002 
e sales@orangefrogcreative.ca  
w www.orangefrogcreative.ca
Porcaro Communications 
221 Esplanade W Suite 504,  
North Vancouver V7M 3J3 
Wendy Kearns���������604‑985-2400 f604-986-8166 
e wendy.kearns@porcaro.ca w www.porcaro.ca

Redwood Communications & Design 
4360 Agar Dr Suite 203, Richmond V7B 1A3 
Doug Quiring���������������������������������������604‑838-1520 
e dougquiring@telus.net w www.gotoredwood.com
Rethink Communications Inc 
470 Granville St Suite 700 V6C 1V5 
Cory Philpott������������604‑685-8911 f604-685-9004 
e inquiries@rethinkcommunications.com 
w www.rethinkcommunications.com
Spring  
1250 Homer St Suite 301 V6B 1C6 
Richard Bergin���������604‑683-0167 f604-689-9575 
e grow@springadvertising.com  
w www.springadvertising.com
SR Magown & Associates Ltd 
999 Broadway W Suite 720 V5Z 1K5 
Steve Magown��������604‑736-3801 f604-325-5474 
e info@magown.com w www.magown.com

Suburbia Advertising 
1363 56 St Suite 3, Delta V4L 2P7 
Virginia Boggie��������604‑943-6414 f604-943-5516 
e virginia@suburbiaadvertising.com  
w www.suburbiaadvertising.com
Suburbia Advertising 
590 Beaver Lake Rd, Victoria V9E 2J7 
Mary-Lynn Bellamy-Willms�����������������250‑744-1231 
f250-744-1232 
e marylynn@suburbiaadvertising.com  
w www.suburbiaadvertising.com

TAXI Vancouver 
515 Richards St V6B 2Z5 
Karen Pearce�����������604‑683-8294 f604-683-6112 
e karen.pearce@taxi.ca w www.taxi.ca

TBWAVancouver 
455 Granville St Suite 300 V6C 1T1 
Andrea Southcott����604‑669-4444 f604-681-0093 
e andrea.southcott@tbwa-vancouver.com 
w www.tbwa-vancouver.com

Templeton Advertising Inc 
3180 58th Ave E Suite 67 V5S 3S8 
Darlene Templeton����604‑431-8038 f604-431-9322 
e dt_tempad@telus.net

Tugboat Media Inc 
225 8th Ave W Suite 202 V5Y 1N3 
Steve Gallagher�������604‑879-9222 f604-879-9223 
e sgallagher@tugboatmedia.com  
w www.tugboatmedia.com

Vizeum Canada Inc 
1066 Hastings St W Suite 1205 V6E 3X1 
Jim Gordon��������������604‑408-8117 f604-646-7299 
e jim.gordon@vizeum.com w www.vizeum.com

Wasserman & Partners Advertising 
1020 Mainland St Suite 160 V6B 2T5 
Jeff Lucas����������������604‑684-1111 f604-408-7048 
e jlucas@wasserman-partners.com  
w www.wasserman-partners.com

Staying 
ahead in 
social media
Where do your 
customers spend 
their downtime?

Young & Rubicam Vancouver 
1100 Melville St Suite 888 V6E 4A6 
Rob Jurisic���������������604‑689-3895 f604-689-3637 
e robert.jurisic@yrbrands.com w www.yr.ca

Advertising Continuity 
Clearance
Design 2 Print 
10400 Aragon Rd, Richmond V7A 3E9 
Pamela Gervacio���������������������������������604‑278-9670 
e pam@design2print.ca w www.design2print.ca

Gould Marketing & Associates Inc 
5660 176A St Suite 210, Surrey V3S 4H1 
Chuck Gould������������604‑574-5577 f604-574-0463 
e chuck@gouldmarketing.ca  
w www.gouldmarketing.ca
GREY Vancouver 
1500 Georgia St W Suite 1600 V6G 2Z6 
Tim Johnson������������604‑687-1001 f604-682-1827 
e tim.johnson@greyvancouver.com  
w www.greyvancouver.com
Halloran:etcetera Advertising 
1120 Hamilton St Suite 403 V6B 2S2 
Mike Halloran����������604‑688-0200 f604-688-8508 
e mike@halloranad.com w www.halloranad.com
Hamazaki Wong Marketing Group 
1155 Pender St W Suite 700 V6E 2P4 
Ted Barrett���������������604‑669-8282 f604-669-2288 
e aspire@hamazakiwong.com  
w www.hamazakiwong.com
Jump Advertising Inc 
1967 1st Ave W V6J 1G7 
Jeremy Board��������������������������������������604‑739-7998 
e jeremy@jumpadvertising.ca  
w www.jumpadvertising.ca
Maria Barichello Communications Ltd 
3989 Henning Dr Suite 107, Burnaby V5C 6N5 
Maria Barichello������604‑298-9506 f604-298-9507 
e marco@mbcadvertising.com  
w www.mbcadvertising.com
Media Buying Company 
5032 Stevens Pl, Delta V4M 1P2 
Loretta Longoz�������������������������������������604‑662-8050 
e mediabuy@dccnet.com
Mercer Creative Group Inc 
1333 Johnston St Suite 100 V6H 3R9 
Terry Mercer������������604‑689-0880 f604-689-3036 
e terry@mercerad.com w www.mercerad.com
Noise Digital Inc 
856 Homer St Suite 200 V6B 2W5 
Trevor Carr���������������604‑689-9574 f604-689-9575 
e contact@noisedigital.com  
w www.noisedigital.com
NOW Communications Group Inc 
750 Pender St W Suite 710 V6C 2T7 
Ron Johnson������������604‑682-5441 f604-681-4834 
e team@nowgroup.com w www.nowgroup.com
Origin Design + Communications Ltd 
1002 Lynham Rd Suite 201, Whistler V0N 1B1 
Danielle Kristmanson��������������������������604‑932-8482  
f604-932-8418 e danielle@origindesign.ca 
w www.origindesign.ca
PCM Interactive Inc 
20761 Telegraph Trail Suite 50, Langley V1M 2W3 
Doug Thorkilsen������604‑513-3831 f604-513-3832 
e dthorkilsen@pcminteractive.com  
w www.pcminteractive.com
PDM Marketing Communications Inc 
1207 161A St, Surrey V4A 6W6 
John Kalil����������������604‑689-5390 f604-541-9668 
e kalil@pdm.bc.ca

advertising industry 
contacts

Pearson Advertising Ltd 
6526 Yew St V6P 5V9 
Vic Weckerle�����������604‑261-6991 f604-261-2045 
e vic.w@telus.net
Plum Promotions Inc 
1338 6th Ave W Suite 103 V6H 1A7 
Doris Wilson����������������������������������������604‑685-2077 
e plum@axion.net
Porcaro Communications 
221 Esplanade W Suite 504,  
North Vancouver V7M 3J3 
Wendy Kearns���������604‑985-2400 f604-986-8166 
e wendy.kearns@porcaro.ca w www.porcaro.ca

Advertising Agencies
Advertising In Print 
938 Howe St Suite 710  
V6Z 1N9�������������������604‑681-1811 f604-681-0456 
e info@advertisinginprint.com

Niche goes 
mainstream
Marketing to 
Vancouver’s mosaic

Big House Communications 
1777 3rd Ave W Suite 100 V6J 1K7 
Cam Landell�������������604‑731-8232 f604-731-8233 
e cam@bighouse.ca w www.bighouse.ca
BRANDFX  
15 Chesterfield Pl Studio E, North Vancouver V7M 3K3 
Tim Kelly������������������604‑988-1407 f604-988-1437 
e tim@brandfx.ca w www.brandfx.ca
Burnkit 
397 Alexander St V6A 1C4 
Josh Dunford���������������������������������������604‑687-7715 
e josh@burnkit.com w www.burnkit.com
Concerto Marketing Group Inc 
220 Cambie St Suite 400 V6B 2M9 
Peter Irving��������������604‑684-8933 f604-684-8934 
e info@concertomarketing.com  
w www.concertomarketing.com
Cossette West 
1085 Homer St V6B 1J4 
Colin Schleining������604‑669-2727 f604-687-1243 
e colin.schleining@cossette.com  
w www.cossettewest.com
Cowie and Fox Inc 
1062 Homer St Suite 201 V6B 2W9 
Noel Fox������������������604‑608-1049 f604-608-1079 
e noel@cowieandfox.com w www.cowieandfox.com
Davron Marketing 
7231 120th St Suite 473, Delta V4C 6P5 
David Parker����������������������������������������604‑594-7604 
e dparker@davronmarketing.com  
w www.davronmarketing.com
DDB Canada Vancouver 
777 Hornby St Suite 1600 V6Z 2T3 
Richard Sandor/Frank Palmer�������������604‑687-7911 
f604-640-4343 e richard.sandor@ddbcanada.com 
 e frank.palmer@ddbcanada.com 
w www.ddbcanada.com
DSDym Communications 
4129 Almondel Crt, West Vancouver V7V 4V4 
Diane S Dym����������������������������������������604‑926-8671 
e ddym@shaw.ca
eBridge Marketing Solutions 
1962 11th Ave W V6J 2C6 
Hartland Ross��������������������������������������604‑731-5530 
e info@ebridgemarketingsolutions.com  
w www.ebridgemarketingsolutions.com
Engine Digital Inc 
21 Water St Suite 404 V6B 1A1 
Stephen Beck����������604‑684-3330 f604-685-3323 
e getdigital@enginedigital.com  
w www.enginedigital.com

Does  
your website 
sell you?
Secrets to a winning 
online presence

ET Marketing Solutions Ltd 
3833 Henning Dr Suite 207, Burnaby V5C 6N5 
Peter Tsui�����������������604‑801-6168 f604-801-6165 
e contact@etmarketingsolutions.com  
w www.etmarketingsolutions.com
Fusion Communications Group Inc 
545 Clyde Ave Suite 220, West Vancouver V7T 1C5 
Dean Mailey������������604‑913-8810 f604-608-9220 
e dean@fusioncommunicationsgroup.com 
w www.fusioncommunicationsgroup.com
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eyeWhat meets the 

       The key components  
of stunning visuals

Industrial Brand partner and design director Mark Busse 
will divulge his secrets for stunning visuals, he wants to makes one 
thing perfectly clear: neither he nor his colleagues are graphic 
designers.

“Making pretty pictures and posters is just one thing we do,” 
says Busse. “There’s much more to it than that. The industry has 
changed. The role has changed. We’re visual communicators, and 
we’re in the business of producing results for business.”

His point: beautiful artwork is just one factor among many that 
make design strategic and effective on everything from magazine 
spreads to billboards.

Achim Klor, president and creative director of SterlingKlor 
Communications, echoes Busse’s sentiment: “New clients often 
want to jump right into the creative because they’ve got cool 
ideas and want to get their message out to market fast. But that’s 
like trying to build a house without a blueprint. You need that 
insight and strategy to be in place before you can start working 
the design.” 

Here are the must-haves.

Audience
To Busse, the “absolute key factor in the whole equation” is that the 
needs and preferences of the audience must guide every choice.

“Something may be beautiful, but if it’s impossible to make out 
[whom] it’s for or what the message is, it’s useless as a communica-
tion piece,” he insists. Because images can reveal so much more 
than words (show, don’t tell), successful marketing visuals grab the 
attention of and say something to the intended audience.

“You need to know [whom] you’re designing for,” Klor confirms. 
“Creative design is not art; it’s all about communication. If it doesn’t 
communicate the message effectively, you may as well hang it in 
the Vancouver Art Gallery and let people look it at that way.”

Clarity
For Klor, less is more. Often, “the most basic designs com-
municate best.”

Says Busse, “Simplicity, striking or unconventional imagery, 
accessible copy with meaning, fast readability and decoding, 
bright colours, white space and contrast to break through 
the clutter are all standard but important.”

Case in point: the Obama ’08 identity ad campaign. 
“It used all the right stuff,” says Busse. “Simplicity, striking 
colours, meaningful visual language.” He points to the 
logo’s prominent “O,” which evokes a rising sun, a new 
day and a new hope, and to its patriotic red, white and 
blue. Originally created by Chicago-based Sender LLC, 
the design has proven so effective that it’s been used 
again and again, with subtle variations, to represent 
programs for various groups under Obama’s presidency 
(Latinos, students, women, etc.).

Emotion
Visual campaigns that cause emotional reactions 
yield better results because they’re more memor-
able. This is why so many ads employ images of 
babies, animals, and models and actors made up 
to look destitute.

Check out the bold series that Industrial designed 
for Bikram’s Yoga. “All manner of people practise 
Bikram’s,” blogs Busse about the campaign on his 
firm’s website. The subjects in the ads, he points out, look like 
ordinary people: “overweight, balding and nerdy.” The approach, 
he says, supports the tagline “Yoga for everybody”: “These people 
aren’t models, but they are indeed ‘hot,’ and so can you be, too, if 
you try Bikram’s Yoga for yourself.”

By Noa Glouberman

Before 
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The tagline and non-model subjects in the 
Bikram’s ad campaign convey that anyone can do yoga
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Authenticity
“ Tell  the stor y,  tell  the truth 
and tell it to ’em straight,” says 
Busse. Take Industrial’s recent 
District South Main campaign for 
real-estate developer Amacon. 
Clear, concise imagery showing 
people and places authentic to 
the building’s location at East 
7th Avenue and Main Street put 

truth and meaning behind the design.
“Amacon wanted to stray away f rom 

the same-same, me-too approach this city 
has been overrun with,” Busse explains. 
The company asked Industrial to help it 

“break free and capture the essence of the 
neighbourhood.”

The design scheme evoked the culture 
of the area by representing the residents’ 
day-to-day lives and actions. 

“Most importantly, we had to be genuine,” 
Busse recalls. “We geared up with our cameras 
and set out to capture the people, places and 
things that make Main Street – well – Main 
Street. We did this several times throughout 
the project, and many of these images have 
been used throughout the materials.”

It worked. In a market still recovering 
from the economic downturn, the project 
sold 94 per cent on opening day, with the 
balance sold within a week, leading the way 
for the developer to commence construc-
tion of the planned second building much 
earlier than expected.

It boils down to impact: “To stand out in an 
ad-saturated market,” says Busse, “your design 
needs to be a very bright light.” •

Puzzle pieces suggest 
MaxHire’s  integration 

of marketing, recruiting, 
sales and research: a 
revolutionary way to 

manage candidates and jobs

The ad campaign for 
Amacon’s District South Main development 

evoked the site’s history and the area’s culture

Top photos: Industrial Brand; bottom photo: SterlingKlor Communications16  adpages/2010  BIV Magazines
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